
REPUBLIC OF TURKEY
MINISTRY FOR EUROPEAN UNION AFFAIRS

The Centre for EU Education and Youth Programmes
TURKISH NATIONAL AGENCY

LAUNCH ACTIVITIES OF ERASMUS+
(01 December 2013 - 15 March 2014)

Mevlana Bulvarı No: 181, 06520 Balgat / Ankara
T +90 312 409 60 00 | F +90 312 409 60 09 | www.ua.gov.tr

 

The Centre for EU Educat�on and Youth Programmes



REPUBLIC OF TURKEY
MINISTRY FOR EUROPEAN UNION AFFAIRS
TURKISH NATIONAL AGENCY

Launch Activities of Erasmus+
01 December 2013 – 15 March 2014

© 2014, Turkish National Agency, Communication Unit

Address     
Mevlana Bulvarı, No:181,
06520 Balgat - ANKARA
Telefon : +90 (312) 409 60 00
Faks : +90 (312) 409 60 09
www.ua.gov.tr - bilgi@ua.gov.tr

Design - Content - Redaction   
REPUBLIC OF TURKEY
MINISTRY FOR EUROPEAN UNION AFFAIRS
The Centre for European Union Education and Youth Programmes
TURKISH NATIONAL AGENCY
Communication Unit



i

CONTENTS
PREFACE ..............................................................................................................iii

EXECUTIVE SUMMARY .........................................................................................v

1.EVENTS ............................................................................................................. 1

EVENTS ............................................................................................................ 2

FROM PROVINCIAL INFORMATION MEETINGS... ....................................... 3

FROM THE MEETING FOR ERASMUS+ OPPORTUNITIES FOR BUSINESS 
WORLD... ..................................................................................................... 5

FROM THE MEETING FOR ERASMUS+ SPORT PROJECTS ... ....................... 6

2.MEDIA WORKS  ................................................................................................ 9

VISUAL MEDIA ............................................................................................... 10

SHORT INTRODUCTORY MOVIE ............................................................... 10

TRT OKUL DOCUMENTARY ....................................................................... 14

SHOWING at MOVIE HALLS/THEATRES  ................................................... 15

PRODUCT PLACEMENT in TV SERIES ........................................................ 16

NEWS ON TELEVISION and  SPECIFIC PROGRAMME ............................... 17

PRINTED MEDIA ............................................................................................ 19

NEWSPAPERS  ........................................................................................... 19

ONLINE PORTALS and JOURNALS ............................................................. 21

SOCIAL MEDIA ............................................................................................... 26

ONLINE TRAININGS .................................................................................. 26

SOCIAL MEDIA CAMPAIGNS ..................................................................... 28

3.SPECIAL ACTIVITIES ........................................................................................ 33

SPECIAL ACTIVITIES ....................................................................................... 34

FIRST DAY STAMP and SPECIAL STAMP .................................................... 34

NATIONAL LOTTERY TICKET ...................................................................... 34

BASKETBALL MATCHES ............................................................................. 35

OUTDOOR VISUALS .................................................................................. 36

4.PUBLICATIONS and PROMOTIONAL MATERIALS ........................................... 39

FLYERS ............................................................................................................ 40

PROMOTIONAL MATERIALS .......................................................................... 51





iii

PREFACE

Erasmus+ Programme is the new program which replaced 

Lifelong Learning and Youth in Action Programmes that were 

implemented between 2007-2013 by European Union. 

The Erasmus+ Programme is designed to support Programme 

Countries’ efforts by efficiently using the potential of Europe’s 

human and social capital, while confirming the principle of 

lifelong learning by linking support to formal, non-formal and 

informal learning throughout the education, training and youth 

fields. The Programme also enhances the opportunities for 

cooperation and mobility with Partner Countries, notably in the 

fields of higher education and youth.

In this report,    summary of   launch activities of Erasmus+ 
Programme  between 01 December 2013 - 15 March 
2014 initiated by Turkish National Agency is given. 
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EXECUTIVE SUMMARY

Turkish National Agency, 
Launch Activities of Erasmus+ Programme,

Between 01 December 2013 and 15 March 2014;

FROM EACH education level   
age group   
economic level

Targeted to reach 74 Million people from 81 provinces of Turkey

• Directly informed more than 20 thousands of people 

• Took part in 19,307 news (Advertising equivalent: 12 Million $) in 
news portal, blog, online newspaper, journal, radio and television

• Introduced Erasmus+ Programme Serial at TRT OKUL channel for 13 
weeks  

• Showed Erasmus+ Short Introductory Movie at 250 movie halls/
theatres 

• Prepared a Public Spotlight and broadcasted on national TV channels 
(Advertising equivalent is more than 1.400.000 $’) (By April 3)

• Executed 3 different social media campaigns 

• Applied product placement in 2 TV series broadcasted in national 
TV channels 

• Advertised in 100 billboards and 400 posters for 2 weeks both 
outdoor and public transportation areas in Ankara

• Organized 16 different online trainings
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Meetings 
•	Reached 9.395 people with 101 face to face meetings  
•	Daily average 127 people 
•	81 provinces

Meetings with broad participation:
•	Erasmus+ Launch Event, 19 December 2013; İstanbul
•	Erasmus+ Provincial Information Meetings, 31 meetings, participants 

from 51 different provinces 
•	Meeting for Erasmus+ Opportunities for Business World, 12 February  

2014; İstanbul
•	Meeting for Erasmus+ Sport Projects, 19 February 2014; İstanbul

Media Works
Visual Media:

•	Programs at TV channels: Broad participation in programs broadcasted 
in national TV’s 

•	 Short Introductory Movie: Disseminated by using in visual, social channels 
and all of the meetings  

•	 TRT Okul Documentary: 13 episodes documentary. Shown at Cinema 
Halls: Shown at 250 cinema halls in 47 provinces 

•	 Product placement in 2 different TV series broadcasted in national 
channels

Printed Media:
•	 Interviews at online portals, TV and radio and sectorial journals

 
Social Media:

•	Erasmus+ Clues Campaign (19 November – 12 December 2013)
•	Smiley Faces Campaign (3-4 December 2013)
•	Erasmus+ Thematic Promotional Campaign (12 February 2014 – ongoing)

Special Activities
•	National Lottery Ticket (on 29 January 2014 lottery)
•	First Day Stamp and Special Stamp 
•	Intrasite advertisements
•	Outdoor advertisements
•	Advertisements at public transportation vehicles

Publications and Promotional Materials
•	 Flyers 
•	 Promotional and visual materials



1. EVENTS
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EVENTS

Name  :
Date  :
Place  :
Profile :

Erasmus+ Launch Meeting
19 December 2013
İSTANBUL
50 Press Member

Name  :

Date  :

Place  :
Profile :

Provincial Information 
Meetings
06 January – 03 March 
2014
in 31 meetings,
Participants from 51 
different provinces

Name  :

Date  :
Place  :
Profile :

Erasmus+ Opportunities 
for Business World 
Meeting
12 February 2014
İSTANBUL
560 representatives from 
education, NGOs and 
businessworld

Name  :

Date  :
Place  :
Profile :

Erasmus+ Support for 
Sport Meeting
19 February 2014
İSTANBUL
634 representatives from 
sport, education and 
NGOs
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from PROVINCIAL INFORMATION MEETINGS...
(06 January – 03 March 2014)

Provincial Information Meetings Poster is distributed and exhibited in the provinces 
of meetings.

Totally, 101 meetings are held and 9.395 participants directly benefited from 
these meetings between 01 December 2013 – 24 February 2014.
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from the MEETING for ERASMUS+ OPPORTUNITIES FOR 
BUSINESS WORLD... 
(12 February 2014 - İSTANBUL)
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from the MEETING FOR ERASMUS+ SPORT GRANTS ...
(19 February 2014 - İSTANBUL)
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2. MEDIA
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VISUAL MEDIA
SHORT INTRODUCTORY MOVIE
Erasmus+ Programme Short Introductory Movie is shown in 
televisions, cinemas, social media tools, printed publications and 
all meetings of Turkish National Agency during the launch period of 
Erasmus+ Programme
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Messages from 13 famous personalities who support the Erasmus+ 
Programme can be summarized as:

National Football Director of Turkey,  Fatih Terim: 

“Thanks to the Erasmus+ Programme, Turkish 
National Agency offers the chance to have 
education and new experiences in Europe for 
everyone interested in sport.”

Rector of Boğaziçi University, 
Prof. Dr. Gülay Barbarosoğlu:

“Turkish National Agency supports the education 
and work placement activities of university 
students and staff in Europe.”

Chairman of İstanbul Chamber of Commerce, 
İbrahim Çağlar:

“Turkish National Agency gives financial support 
to vocational education and training by Erasmus+ 
Programme.”

Head of the Turkish Exporters Assembly 
Mehmet BÜYÜKEKŞİ:

“Apply to the Erasmus+ Programme to develop 
yourself as well as the national economy.”
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Author, Prof. Dr. İskender PALA:

“Turkish National Agency Erasmus+ Programme 
provides opportunities to share our cultural 
identity and art with Europe raising awareness in 
our common points in culture and art.”

Chairman of Turkish Red Crescent
Ahmet Lütfi AKAR:

“Non-governmental organizations from Turkey 
and Europe come together for partnerships.”

Chairman of Confederation of Turkish Trade 
Unions, Ergün ATALAY: 

“Benefit from the Erasmus+ Programme 
opportunities to take place in the business world 
in future”

Chairman of Association of Independent 
Industrialists and Businessmen, Nail OLPAK:

“Take advantage of Erasmus+ Programme for 
institutional capacity to build your business and 
be aware of the new business opportunities.”
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Head of The Union of Chambers and Commodity 
Exchanges of Turkey, Rıfat HİSARCIKLIOĞLU:

“Thanks to the projects supported by Erasmus+ 
Programme, innovations that business world 
needs both for education and production are 
developed and best practices in the European 
Union are transferred to our country.”

CEO of Turkcell, Süreyya CİLİV:

“No matter how old you are, take advantage of 
the Erasmus+ Programme, become a partner of 
knowledge sharing in the age of communication.”

Chairman of Turkish Education Association, 
Selçuk PEHLİVANOĞLU: 

“Turkish National Agency makes education in 
Europe more accessible for all!”

Journalist – Columnist, Zeynel LÜLE:

“Turkish National Agency and Erasmus+ 
Programme support vocational and personal 
development of media actors by gathering them 
with European peers.”

TV Producer, Acun ILICALI:

“Whatever your area of interest and your 
education background, you can study abroad and 
build a good background for your future career 
by meeting different cultures thanks to Turkish 
National Agency and Erasmus+ Programme.”
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TRT OKUL; ERASMUS+ TV PROGRAMME

Program Title :

Program Type :

Producer :

Broadcast 
Channel :

Production Date:

Broadcast Date :

Topic  :

ERASMUS+

Documentary – 13 Episodes
 
ANADOLU UNI.
FACULTY OF COMMUNICATION

TRT OKUL

October 2013 - January 2014

November 2013 - February 
2014
Information about Erasmus+ 
Programme and examples of 
good practices
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SHOWN at CINEMA HALLS

Number of Provinces 
Shown :
Number of Cinema 
Halls Shown :
Showing Dates :

47

250

24 January – 06 
February 2014



16

PRODUCT PLACEMENT in TV SERIES

Channel Name :
Name of Series:

Kanal D
CİNAYET

Channel Name :
Name of Series:

Star TV
MEDCEZİR
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NEWS on NATIONAL BROADCASTING TV CHANNELS 
and SPECIFIC PROGRAMS

TRT News- Prime News 
19 February 2014

Kanal 24 - Prime News 
19 February 2014

SKYTürk 360 - Prime News
19 December 2013  

TRT News 
19 February 2014
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NTV - News
19 December 2013

Paradurumu.tv 
16 September 2013

TGRT News
19 December 2013 
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PRINTED MEDIA
NATIONAL NEWSPAPERS

Yenigüney
07 March 2014

Haber Ekspres
13 February 2014
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Milliyet
22 December 2013

Hürriyet
22 December 2013

Milliyet
04 January 2014
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ONLINE PORTALS and JOURNALS

Istanbul Chamber of 
Commerce – İTO Newspaper
07 March 2014

PARA 
February – March, 2014
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aksam.com.tr 
05 February 2014

dipnot.tv 
05 February 2014
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hurriyet.com.tr
04 February 2014

Intes – Journal of Turkey 
Construction Industry 
Employers’ Union 
January February, 2014
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Hürriyet
03 January 2014
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Turkish Confederation of 
Employer Associations (TİSK) - 
İşveren Dergisi
November – December, 2013
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SOCIAL MEDIA
ONLINE TRANINGS

Online Erasmus+ Training for 81 Provincial 
Governor’s Office for EU Affairs
14 January 2014

Dipnot.tv – PhD Cafe  
29 January 2014 

Online Presentations Regarding Making 
ECAS Registration and Getting PIC Code 
February 2014

Online Presentations Regarding 
Erasmus+ Programme 
February 2014
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Best Project Practices 
Your Stories
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SOCIAL MEDIA CAMPAIGNS

Erasmus+ CLUES Campaign 
19 November – 12 December 2013

Erasmus+ SMILY FACES Campaign 03-
24 December 2013
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Erasmus+ THEMATIC 
PROMOTION Campaign
(12 February 2014 – 
ongoing)
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13 Famous Personalities at Youtube:

ABOUT THE MOVIE
European Union Education and Youth Programmes, executed by Turkish National Agency 
that works under the body of Ministry of EU Affairs, is in progress with the name of 
Erasmus+ between the years 2014-2020. 

A comprehensive promotion and introduction campaign has been started by Turkish 
National Agency in order to make all of our citizens aware of the programmes in the scope 
of Erasmus+ and increase the number of beneficiaries in Turkey from EU Education and 
Youth Programmes.  As a part of this campaign, Turkish National Agency has made an 
introductory movie with 13 famous figures who are well-known in various fields. Since 
the release of the movie, the beginning of 2014, it has been shown in many national TV 
channels, cinema halls and public places.

We hope you enjoy the movie.





3. SPECIAL ACTIVITIES
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SPECIAL ACTIVITIES
FIRST DAY STAMP and SPECIAL STAMP

ERASMUS+ FIRST DAY STAMP

ERASMUS+ FIRST DAY 
STAMPED ENVELOPES

NATIONAL LOTTERY TICKET:
19 JANUARY 2014 DATED 
NATIONAL LOTTERY TICKET
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BASKETBALL MATCHES

GALATASARAY  LİV HOSPİTAL – ANADOLU 
EFES, 08 February 2014

ANADOLU EFES – KARŞIYAKA, Turkey Cup 
Final Match, 09 February 2014

GALATASARY LİV HOSPITAL – UŞAK 
SPORTİF, 05 October 2013

Basketball Turkey Cup Matches
7-9 February 2014



36

OUTDOOR VISUALS (ANKARA)

BILLBOARD  (OPPOSITE SIDE OF AŞTİ ENTRY 
ON MEVLANA BOULEVARD)

LUNA  (AGAINST ANKARA ARENA SPORTS HALL 
ON CUMHURİYET BOULEVARD)

AWNING   (BEŞEVLER METRO EXIT)

AWNING  (TANDOĞAN)
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LUNA (KENTPARK)

AWNING  (ULUS)

LUNA (GAZİ UNIVERSITY FACULTY OF MEDICINE)

LUNA (TURAN GÜNEŞ BOULEVARD)
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POSTER  (PUBLIC TRANSPORTATION)

POSTER  (PUBLIC TRANSPORTATION)

POSTER  (PUBLIC TRANSPORTATION) 



4. PUBLICATIONS AND  
PROMOTIONAL MATERIALS
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FLYERS

Erasmus+ Higher Education
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Erasmus+ Vocational Education and Training
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Erasmus+ Youth  
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Erasmus+ Adult Education
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Erasmus+ School Education
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Erasmus+ Knowledge Alliances 
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Erasmus+ Sector Skills Alliances
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Erasmus+ Sport
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Erasmus+ in General
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Erasmus+ in General
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Good Practices for
Knowledge Alliances

Good Practices for
Sector Skills Alliances

Good Practices for 
Business World
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PROMOTIONAL MATERIALS

EUROPEAN PASSPORT

Information Brochure 

by  TURKISH NATIONAL 

AGENCY
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Files, Notebook, Green Pen set

USB Memory
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